
SOCIAL

MEDIA  

REPORT  

WORKERS  I NCENT IVES  &  END  OF  SERV ICE  

BENEF I TS  CONFERENCE  &  EXH IB I T ION



The Project 

 

The project involved devising a social media strategy for 

the 1st Workers Incentives & End of Service Benefits 

Conference & Exhibition. 

 

The design team created social media templates and 

artwork for to populate the profiles and be used for 

updates.

 

Creating social media accounts for LinkedIn, YouTube and 

Twitter we implemented content strategy using a 

combination or organic and sponsored posts to reach the 

desired target audience.  

 

A promotional video concept was created and executed to 

provide original and relevant content to support the 

campaign and was hosted on all social media channels  

supported by a targeted sponsored campaign. 

 

Sponsored advertising ran consistently across LinkedIn, 

YouTube and Facebook and were regularly monitored for 

performance, refined and optimized to ensure the best 

possible ROI. 

 

Live onsite content was produced and shared across all 

channels. 

 

 



Impressions

Clicks

Engagement

 

7,628

185

3.57%

 

 
Key Metrics



Reach

Engagement

Clicks

 

51,232

32, 676

763

 

 
Key Metrics



Impressions

Views

Clicks

 

263,725

78,409

636

 

 
Key Metrics



Metrics explained

Impressions:

Views when the update is at least 50% on screen for at least 300 

ms, or when it is clicked, whichever comes first.

 

Engagements: 

Calculated as (Likes + Comments + Clicks + Follows) ÷ 

Impressions 

 

 

 

Reach:

Reach gives you a measure of how many people were exposed 

to your message during an ad campaign.

 

Engagements: 

The number actions people take on your promotion, such as 

reactions, shares, video views and comments.

 

 

Views:

Views show you the number of times people watched or 

engaged with your video ad. A view count only if a video is 

longer than 11 seconds.

 

Impressions:

An impression is counted each time your ad is shown to a user

 



Top performing 

content




